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ADVERTISER CASE STUDIESDRIVE AGENDA FOR SECONDANNUAL
OVAB DIGITAL MEDIA SUMMIT

NEW YORK, October 13, 2009 — The Out-of-Home Video Advertising Bureau (OVAIBS
announced that the agenda for their second anrig@@DMedia Summit will focus on presenting
results oriented success stories of brands tharsivd on place-based video and digital
advertising networks in 2009. The half day eveaing held on October 28 at the New York
Hilton, brings together senior marketers and agexegutives to see case studies, learn best
practices and create valuable business contadsGRAdield, Editor-at-Large advertising Age
and author of the new book “The Chaos Scenarid|’keiynote the event, and all summit

attendees will receive a complimentary copy.

Last year OVAB's inaugural summit was a watersheghefor the industry, drawing a sold out
crowd of marketers and agency decision makerseVhat was quickly labeled “a game
changer” for its success in increasing the posjieeeption and consideration among the
advertising community. This year’s agenda will buipon that success by highlighting how
consideration became execution with never befoea sase studies from blue chip companies
like BlackBerry, VH1, Starcom, Chrysalis, MPG, Bdalteys, Arbitron and many others.

"Digital and video place based advertising is seconly behind the internet in advertising
revenue growth and it's clear that marketers amheigs are becoming more savvy in how they
use this medium. OVAB'’s event is designed to derrateshow advertisers and agencies created
and executed successful campaigns and attendeédsawé this event with actionable

information and contacts,” said Suzanne La Foqmiesident of OVAB. “In addition to sharing
case studies, we are especially excited to haveutixe leaders from the Association of National
Advertisers, the American Association of Advertgitigencies and the Mobile Marketing

Association join us for a frank discussion on halveatisers and agencies are addressing the



challenges and opportunities of incorporating monethe go’ digital media into their

businesses.”

“The OVAB Digital Media Summit is an opportunity ¢et a clear snapshot of the innovation and
progress that’s been made by the major playetseiimndustry,” said Rob Jayson, President —
Strategy, Zenith Media and member of OVAB’s AgeAdyisory Board. “It's also a chance to
continue the dialog on how we can all improve hagital place based media is perceived in the

marketing and agency community.”

The current lineup of speakers includes:

» Keynote Speaker: Bob Garfield, Editor-at-Large Atiging Age and author of the new
book “The Chaos Scenario”

» Jonah Bloom, EditorAdvertising Age

» Bob Liodice, CEO, Association of National Advertis¢ANA)

* Judy Vogel, Sr. VP, Director of Research, PHD (fermhair AAAA's Media Research
Committee)

* Mike Wehrs, CEO, Mobile Marketing Association (MMA)

* Erin Simino, Associate Director, Starcom Worldwide

* Robert Passikoff, Ph.D., Founder & President, Biidags, Inc.

*  Wendy Weatherford, VP Consumer Marketing, VH1

» Ray Rotolo, Sr. VP, Managing Director, Chrysalis

The Summit is supported by the AAAA and ANA andrspared by The Wall Street Journal
Office Network, Nielsen, PRN, Arbitron, CBS Outetnf@amsung, Captivate Network and Zoom
Media & Marketing. For more information or to regisfor the event at The New York Hilton in
New York City, log ontchttp://www.ovab.org/

ABOUT OVAB

Founded in 2007, the Out-of-Home Video AdvertisBugeau (OVAB) represents leading out-of-
home video networks and the advertising commuhiy is actively engaged in planning, buying
and evaluating the effectiveness of the mediumbé&half of its members, OVAB seeks to foster
ongoing collaboration between agencies and outaidvideo advertising networks; provide
standards, best practices and industry-wide relseand promote the effectiveness of out-of-

home video advertising. For more information, péegsitwww.ovab.org



